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Regulations,
a basis of ethics
The implementation of intelligent individual and collective rules of behaviour, adapted to our specific
situations, established according to criteria of justice, mutual trust and respect for free enterprise,
constitutes the very foundation of any democracy.
Any rule aimed at better defining or clarifying the framework of our individual and collective actions can only
be beneficial to a community.
In everyday life, however, whenever a new rule is brought in the first reaction is more often than not one of
rejection, the rule being seen first and foremost as yet
another curb on individual and collective freedom.
In our areas of business, any additional
requirement is considered as a further burden
on manufacturing processes, a cause of delay
in the availability of services and goods, as
detrimental to innovation and more often than
not leading to an increase in production costs.
We are tempted to react in
the same way when faced with
the increasing demands of
safety assessors and quality
managers: “What’s the point
of all that when we have
never

had

any

serious

problems?”
More serious thought leads to a very different conclusion
whereby we can become aware of the fact that such new
constraints are in fact aimed at facilitating our daily routine and
ensuring the sustainability of the actions we undertake.

The purpose of the regulatory provisions is to define
minimal requirements corresponding to a need aimed at reaching
a certain harmonisation of the resources to be implemented.
Looking only at the resources, however, sometimes results in
overlooking the real end purpose of such regulations.
Within than perspective and referring to the technical files to
be prepared, do we really bear in mind the fact that targeting
consumer satisfaction actually corresponds to meeting the
regulatory requirements whereas the opposite is not always true?

The application of a given technical regulation not only involves ensuring
that it is known but above all that the conditions for its application are fully taken
on board. That requires an effort of discernment, which can at times be
difficult, but which at the end of the day makes it possible to do away with
the traditional top heavy and uninspiring “check list” to the benefit of
case-by-case thinking more precisely targeted at the need to be met.
In practice, in most cases it makes it possible to avoid repeat
performances.
Do you benefit from external or in-house advice enabling you to
examine these issues, with the aim of achieving, while continuing
to meet all the regulatory requirements, savings in means and
resources in combination with a strengthening of the ethical
dimension of the approach?

Irrespective of the business area, for ethical, strategic and marketing
reasons, it may well prove beneficial to our companies to go further than just
meeting the regulatory requirements without that entailing any significant
extra cost, for example, in the verification of the origin or raw materials,
in the analysis of the relevance of the tests to be performed, in the choice
of forms of distribution, etc.
Do you make sufficient use of the extra input provided by the
documentary, regulatory, scientific and technical literature that we can
make available to you to take advantage of that competitive edge?

Far from creating obstacles, European legislation on health products
provides a remarkable boost for the improvement in the quality and innovative
capacity of those business sectors.
The new regulation that will shortly be applicable to cosmetics must be seen as a further
improvement of the already existing guidelines. A closer examination shows that it makes it
possible to reinforce the safety of users downstream of our services and products, thus
introducing a new ethical dimension.
Does not the progressive globalisation of the community model provide the extraordinary
advantage of progressively eliminating the obstacles, avoiding the duplication of dossiers and
the multiplication of investigations? Provided, of course, that the systems proposed remain
consistent and credible with respect to safety and ethical requirements.
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